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ABOUT

Michael
James

Tenorio

| am a visionary and communicative
graphic designer who is technical
with Adobe Creative Cloud such

as Photoshop, lllustrator, Acrobat,
InDesign, and Premier Pro.| am

also an experienced web developer
using HTML and CSS in Visual Studio
Code. | am receptive to new ideas
and adaptive to a unique outlook. |
am a problem solver by presenting
simple solutions and effective designs
with a sprinkle of coolness.
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P CHALLENGES SOLUTIONS
roco | was task to create a meaningful and powerful | achieved building an official logo by making sketches
FOOD BRANDING logo. | experience the hard challenge of finding of cookies, gym equipment, and leaves with the Proco

Proco is an organic protein biscuit that is an easy-to-go snack inspiration and research that fit the design for the that fit the brand identity. | end up with a logo with

for morning people. The mission of Proco is to prioritize healthy Proco brand. | redid my logo a bunch of times and a leaf on.top of the name Fh?t creates the design

alternative snacks for people and help reduce global waste with made changes to the color palette. appear direct and minimalistic.

their made-from-recycled packaging. They value a healthy lifestyle

and an organic energy snack made from simple cocoa and flour. It APPLICATIONS KEYWORDS

is a branding project that includes documentation such as brand Chocolate Organic Boost

research, logo naming, and a brand guide. It showcases their colour |d Ai Ps Protein Environmental Fitness

theme, typography, logo variation, mockups and a WordPress site. Energy Cookies Healthy
Friendly Delicious Vegetarian
Morning Biscuit Snack

IR,

PROCG PROCQ PROC®

PROCO PROCO PRoCO

#5E5B52

RGB 94-91-82
CMYK 0-3-13-63
Protein Brown

Protein & Cocoa

#000000

RGB 0-0-0
CMYK 0-0-0-100
Neat Black

#FFE45E
9 mm ‘
p RO o RGB 255-228-94

18 mm

CMYK 0-11-63-0
Organic Cream

#FAFAFF

RGB 250-250-255
CMYK 2-2-0-0
Clean White

48 mm




PROCESS

The creation of a brand design document took about half of the
semester. It was a compelling and exciting project. | learned the
essential parts of designing a brand and keeping a consistent design
throughout the graphic elements and mockups.

pl()('(L( a
(438)-763-811 1
pxm’ol»mmhu gmail.com

“The cookie to
start your day”

7,

WEB DEVELOPMENT WEBSITE

The Proco site is a fictive e-commerce that is built in VWordPress Proco Link:
and Elementor.The website includes home, pricing, contact, and
owner pages.The design is consistent with the product brand
design and information. | used various templates, transitions, and
custom post types. | also integrate a Woocommerce section with
shop, cart, and checkout pages.

https://mycool.monkeysatwork.dev

APPLICATIONS

@) [[E| |Woo

Pricings Contact Oowner

"Make your day

productive with

morning Proco"

Why buy a Proco?

Proco cookies offer several benefits that make them a worthwhile purchase. Firstly,
they are a convenient and delicious way to increase your protein intake. Protein is
essential for muscle repair and growth, and it also helps you feel fuller for longer,
supporting weight management goals. Additionally, cocoa provides a rich chocolate
flavor and contains antioxidants that can benefit your overall health. It has been
associated with improved mood and cognitive function.
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Animal Awareness

SPCA CAMPAIGN

The “ANIMALS ARE NOT TOYS” is to raise awareness of animal
cruelty for SPCA advertising. The design is the head of an animal
on a stuffed body of a stuffed toy with an effective slogan and
concerning facts about animal abuse. These mockups use many
using layers of masks, blending modes, and adjustment layers in
Adobe Photoshop. It is uniformed to promote a serious message
and an eye-catching image to the appropriate market.

CHALLENGES

| edited the image of the face of a real animal to the
body of a stuffed toy. | also struggled to Photoshop
blend mode the face and bodies of the animals. | had
a hard time finding the perfect photos.

APPLICATIONS

Ps| | Id

MONTREAL

#787878

SOLUTIONS

| constantly ask for feedback and try different
Photoshop techniques to match the images.| also
tried using many pictures to fit with the composites
which took a lot of time. | am happy with the
outcome. | am passionate in making posters.

HELVETICA

AbCcDdEeFfGgHhliJj
KkLIMMNNnOoPpQqgRr
SsTtUuVVWwXxYyZz
#00000 1234567890

AbCcDdEeFfGgHhliJj

KkLIMmMNnOoPpQqgRr

SsTtUuVvWwXxYyZz
1234567890

Hffff




| ask for many feedback from different people on this project.

| wanted to make the Photoshop of the animals to the stuffed
toys look realistic and seamless. | enjoy learning more about new
techniques and experimenting with the composite.

L Adobe Photoshop 2023
>

* Magazine_Ad.psd @ 43.9% (SPCA Logo, CMYK/8)

250

ANIMALS ARE NOT TOYS

° Adobe Photoshop 2023
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% Bus_Stop_Billboard.psd @ 33.3% (CMYK/8)

OY [
*
o .‘

ANIMALS ARE NOT TOYS
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Monkeys At Work

| find it difficult to understand and implement the | practice several times with pen tools and watch

current brand design of their company. | had to do video lllustrator tutorials that help me better

in-depth research on their competition and replicate understand strokes and lines. Overall, | think personal
The rebranding project is for the Monkey at Work company.The client their design. | also struggled with illustrating simple research and exchanging design ideas with my client

projects comprise creating web icons, business cards, sales documents, and
Instagram posts such as client portfolio templates and testimonials. These
promotional materials are playful, illustrative, and dynamic.They provide a
consistent design that fits the client’s existing brand identity. The icons are
crucial to visualize the document information and the client’s outlook. In .
conclusion, the rebranding is a success. The client likes the design and will Id AI
be in contact once the projects are ready to be posted in public.

icons and integrating them into the materials. helps me refine the icons and finalize the sketches.

AL MONIEYS

at.work ®
8

G monkeysat.work - Follow

Effing Fresh Fish Club Recipes PO o Fundraising  FAQ Contact Us ad
5 Ra !

‘Angela is a very personable
professional who wants as many
details as possible in order to
deliver the right product. | found

Do You Know
s Where Your
Seafood Comes
From?

Knowing where your food comes from — whether we're

talking delicious seafood or some fantastic Alberta beef — is

my experiences with Angela to
be fun rather than work. She is a
brilliant graphic designer and her

important!

SHOP NOW

creativity goes well beyond any
bounds | have ever seen”

Project Tools

Ovid magnim es sole tem ipsa quia nem.
Apeliquas minctum alitaturit, ut accum illaute Figma WordPress Mailchimp
moluptatium num vitasserciis qui dolorumqui num
nam volessus maximi, occusam,
mu sciliatat quo qui offici omnis
stio doluptaquia dipsundis

pitiis doluptaquist lignim fugit oditas Tas - Task 1 * Task1
as doluptatia volorro officiatum vit ulparumque et « Task 2 « Task 2 - Task 2 i 45 monkeysat.work
et quunt alit alicid earis si dolorpo rernatio I

T

TEST[MONI/\L/

Angelique Roussos

i Cwnor & Web Devalopper
514-831.9551
. =

+ Task3 + Task 3 Teks | | 090900 EES 777
7

Y i W i MONZEYS




The.pro'cess includes design research, draft feedback, and
ﬁnallzatu’)n.The client is involved and informed through all the
new designs and ideas. This freelancing project takes four weeks

Discovery

C

Review & Testing

B

S

Merchandising

0
do -

Shipment Tracking

N 7
% \
—

Web Responsiveness

monkeysat.work

Web Design

Update

Q ©
Payment Shipping

P
!
00O
o000
o000

POS

Speed Optimization

Web Development

2

Launch

=)

Accessibility

PN
@)

SEO Optimization

Training

Our Website Package

Done for you packages

The packages you will see below are done for you packages. I have
created packages based off the most popular requests per category
of website. These prices are also based off the idea of using a
premium page builder rather than custom code. Do not worry! Your
designs will still be custom made with a set amount of allocated to
this phase. These prices are non negotioable which is why it is called
done for you. If you need something more custom, lets say a one-page
website or a larger ecommerce store, please read the section below.

Custom Project

We understand the needs of each business is different which is
why we also offer custom pricing. Maybe you would like more time
spent on design so we can create something well thought out and
researched. Maybe you just need a landing page or a blog style
website. Anything really! If you would like to go with a custom build,
| would ask you to fill out a form that would give me a better idea of
your needs and expectations.

Remember friends, custom does not meet more expensive! It mainly
means more tailored to your needs.

Also, if you do prefer the use of custom code, this is the solution for
you. Either contact me at ange@monkeysat work to start this process

or click the button below to fill out a request form. Otherwise, continue
through this PDF to see our done for you packages!

Request Form

(Fill Out The Folllowing Form)

Focus Markenng

atwork

SALES

Website p
'esign
Informationg 9n & Developmeny

| Package

@

A
ngelique Roussosang
e
Monkeysat, work

7

N
@ /

Increas,
€ Engagement Creati
ive Brandin,
9

Project Timeline

1

Sign Contract & Deposit

A service agreement that will be signed digitally using Adobe
Sign. Deposit to be sent before the work begins.

Design

—_——
=
e P

[—

Organize Conten

Creating a mockup of your website which gives us the opportunity
1o work out the details before heading into development.

Development

During the development phase | setup checkpoints to test
and debug the code in order to avoid future glitches.

Revision

Prior to launching your website, | run a series of tests t

0 make

sure all the elements are working as they are supposed to.

Launch

A service agreement that will be signed digitally using Adobe
Sign. Deposit to be sent before the work begins

Update
@ 1 will always be here to provide you with training, answer your
questions and keep your website updated.

7 N
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How to Create a
Social Media Profile?

The multiple-page booklet “How to create a social media profile?”” shows step-by-
step instructions on building social media accounts such as Facebook, Instagram,
and Twitter. This book is a simple and informative design using a single color and
readable font. Its style makes it easier for the reader to follow and navigate through
an online profile.The project includes working with page 22 layouts with a table of
content, master pages, index, glossary, and other features in Adobe InDesign.

G

o

g
i
—1— | R

A

How to Create
a Social Media

Profile?
Training Manual

e

. A

Ty

O ey

S S

-

i

| had a difficult time thinking of what to write for my | research by creating accounts and profile to ensure
content. | also had a hard time setting up a simple and  that | have the proper steps for the readers to follow
making layout and easy steps to follow manual for the  and learn. | organize my content by creating a table

readers. | research many education training manuals. of content with chapters, pages, and names for every

stage of profile management.

Training Manual PDF Link:
https://itsmycool.com/work/social_
media_guide/img/Training_Manual.pdf

Flow Chart
How to create a
First Step front Social Media .
Sign up & Verification profile? cover

*  Go to facebook.com x License Page Index Glossary Index
*  Click on "Create a New Account” s'9n Up Creative Commons |__| An alphabetical list of An alphabetical list |__| An alphabetical list of
« Type your first name on the first column on It's quick and easy Licensed names with reference of terms names with reference

the left
« Type your last name on the second column I Last name |

on the right ]
« Type your email on the third row Chapter 1 Chapter 2 Chapter 3
* Retype your email on the fourth row Facebook Instagram Twitter
* Type your password on the fifth row . cn_aatela " Create a creative  Createa
« In the sixth column choice your birthday Buthdsy @ proffessional profile gallery profile informative profile
« In the sixth column choice your birthday Ot v [ | | 2021 ) | | |
*  Select the month on the first row Goncer @ I
+  Select the day on the middie row Female Male O Custom Step 1 Step 2 Step 3
* Select the year on the last row Sign up ] Profile || Extra features

Then, select gender seventh Personal info & Customization Posting methods
: ! your oufe row verification (bio, photos, interests) in home feed

First Step Second Step ‘
Sign up & Verification Profile Pictures ¥
i
. ::m 'Os:?:e- Accourt” Sign !Jp x

* Tpe your Arst name on e frt cobuma on
ekt

* Type your st narme o7 B second o™
on the aght

© 0 the sheh column choie your bty oh

= Select the month on the ezt row. -

* Select the dy on the middle row Feme - ey
* Selact the year on the kst ow

* Then, sefect your gender on the seventh row

\

ST R T

michael.ca
© Copyright 2022 by Michael James Tenorio.
All rights reversed.
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https://itsmycool.com/work/social_media_guide/img/Training_Manual.pdf
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G ree n Co nvo | found the huge challenge on implementing my | change the table about the date and timestamps.

special feature of login time. It needed a JavaScript | match the table names with the queries and missing
Green Convo is a communication platform that encourages people to section for users to see each other’s last login. It took ~ PHP and JavaScript. | design the new feature in the
me good amount of time to make it work. list of user pages under their names.

raise awareness about the environment and social issues. This application
is a chat site where users create an account, see the list of users, and
message them.This application provides a communication platform for
users to connect and conversate on any device. For the designs, | choose

friendly green colour palette, large forms, and bold fonts. For this project, Chat Application Link
| worked individually. | enjoyed learning new essential codes, designing the </> AI PS httpsy//michaclB0.micromediaweb.com/
interface, and how everything turned out with my Green Convo app. commit2/green. comvolindex hml
Desktop Wireframe 1 Desktop Wireframe 2 Desktop Wireframe 3
Log ot __EMA
s Michael
Enter an Account Tenorio has a convo with
Michael Hey Tenorio, how are
e 2 851 20080 a0 £ you?
James I 121318 I
'Peter - 1214:18
Enter an Account o
Aa
Name

Oremm

@ michael80.micromediaweb.com

Login
) logout | Back |
) _J . Create a New Account > D + o
fogon Hello Mike!
Name VIIKEHASHEONVOSNITH
Alias John Hey John!
Password -
How are you?
Signup
Layla
I am great. How about you?
Monan



https://michael80.micromediaweb.com/commit2/green_convo/index.html
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Harry Potter Series

BOOK COVER DESIGN

This Harry Potter Series collection is redesigned and inspired by their
famous best-selling books. My goal is to make the metaphors of their
stories the main elements of each novel. | achieved this by reading the
book, doing in-depth design research on other cover versions of the
series, and improving my old design version. It consists of adjusting the
layout, enhancing the color palette, fixing technical issues, and correcting
grammar mistakes. This project helps me reflect on how | constantly
improve my design and learn from my mistakes.

CHALLENGES

| felt that the difficult part of this project is making
the book series relatable and creative to my
perspective and the fans of Harry Potter. They told
me to change and have a better layout, improve the
color and add creativity to the design.

APPLICATIONS

Id | [Ai| |Ps
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SOLUTIONS

Their reviews of my previous design are helpful

| took account of their ideas and put the changes.
Overall, | am pleased with the result.The graphic
elements are eye-catching on the covers.The colors
make the layout pop out.

arty Potfet
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Outer

Outer is a water bottle brand that is for outdoor activities. This project
consists of branding the logo, bottle mockups, pamphlet content, and
design.The brand has a fun and corporate tone.The graphic elements
represent the bright and natural outdoors.The typography and colors
are playful and simple to identify. The Outer tri-fold pamphlet consists
of the cover and back pages, the about section, the description of

each bottle, and printings. The layout includes the bottle features and
drawings that make it fun and informative to read.

| find that the branding is the difficult part of the
project because | struggle to great water design
for inspiration. So | had to spend a lot of time
experimenting with names, fonts, elements, and
colours that fit together and make a solid identity.

Id | [ Ai| |Ps

coo- e
' Order Online |
! Scan the QR code: and \
1 add to your cart:

Asolo Outer for

$16.99

W

The complete set
of Outer for:

g ™ $58.99

| OUTER y
! Everything
, AboutUs !

| finalize the Outer logo with recognizable font and
creative design. | used Quicksand font and illustrated
the cup of the bottle to be the logo.The name Outer
is a combination of the words outdoors and water.
This bottle branding has unique and effective style.

Bottle Water Outside
Tumber Thermo Fresh
Drink Nature Weather

s | OUTER

22 mm

& from small

“pe r
4 purple Flower |
The purpleFlower”water
o
et pottle that is inf et
T reable bt Bk
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The“Green Tree’ Warer
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FEBRUARY 2021

Horror Poster
MAKEUP PERSONAGE

The makeup project is a fictive prequel of a the Nun movie.The girl
is the Nun when she was younger.The makeup take inspiration from
the film with similar tone and amount of makeup. It uses advanced
Adobe Photoshop techniques such masking eye-liner, blending mode
for her lipstick and eyes and brushes for the scars. It also used many
adjustment layers to mix all the makeup component together.At the
end, the composite is in a movie poster.

ONLY IN THEATERS

OCTOBER 5

CHALLENGES

The challenge is to replicate the Nun makeup to the
makeup of the girl. It took much experimentation for
the face to make it realistic and believable. | use many
adjustment layers and masking techniques that my
teacher suggested.

APPLICATIONS

Ps

SOLUTIONS

The answers are getting the professor’s perspective
and watching YouTube tutorials to implement and
master my Photoshop skills. The result is amazing.

| love how everything turned out because it looks
scary to people. | had a blast working on it.

22
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Birthday Montage

The video montage is of my auntie’s birthday celebration at Sawadika
restaurant. In this video production process, | produce a shot list, set
up camera gears, test filming, film scenes, and edit the video in Adobe
Premiere Pro. | experienced going for retakes, communicating with
video assistants, and asking for feedback on my film editing. | capture
scenes of the aesthetic of the restaurant, the joyful atmosphere of
people, and the celebrant’s best moments. These steps were crucial in
making a delightful and memorable highlight video of the party

It was a challenge to produce an engaging sequence
of the event’s happenings. | ensure to shoot as many
great moments and creative camera shots of the
event. It allows me to have plenty of clips to choose
from for the final version of the montage.

After organizing my videos, | asked for feedback from
my professors and made an edit from it. | also added
smooth transitions, happy music, and credits to my
references. | love the final result of the video because
it was heartwarming and thoughtful for the audience.

Youtube Video Link:
https://youtu.be/x89IviGwOAs



https://youtu.be/x89IviGwOAs
https://youtu.be/x89IviGwOAs
https://youtu.be/x89IviGwOAs

SEPTEMBER 2022 - JANUARY 2023

Amandla News

HEADLESS WORDPRESS

Amandla is an independent news blog of relevant happenings in African
countries. The client project consists of a weekly meeting with the clients,
building their website through headless WordPress, and creating an effective
rebranded logo.The client meetup consists of knowing their needs, sketching
wireframes, and feedback during the process.The headless WordPress
includes making a responsive layout and informative pages such as home,
shows, features, about, and contact. Branding the Amandla logo includes
sketches, a mood board, and revisions.The Amandla rebranding takes four

months for the website and a month for their logo.

*

0 D) e v (o

8 Amandla

African News Weekly on CKUT 90.3 FM

Magazine hedbdomadaire sur FAfrique sur CKUT 90.3 FM. On the air since 1987, we broadcast live
every Wednesday at 7 p.m. on CKUT 90.3 in Montreal. Listen live or stay up-to-date with our past
shows here. Stay informed and entertained with our array of interviews in extensive matters

affecting Africa.

Russian disinformatioa
Neturo A ) g orcte B s s\ W gl en

Food Shortage Russia Disinformation

JANUARY 26, 2023 FEBRAURY 1, 2023

Canadian Foreign
Policy In Africa

Energy Crisis

FEBRUARY 2, 2023

College Framework

FEBRUARY 2, 2023

CSACTU Solidarity
Presentation

CHALLENGES

| had to learn and practice being comfortable using
the new mechanics of headless WordPress in a short
amount of time. | was frustrated with organizing a
huge amount of their content and designing many
pages because it was repetitive and meticulous work.

APPLICATIONS

SOLUTIONS

| was relieved about the results because it was a
good learning curve using a headless WordPress and
rebranding a client logo. | earned valuable experience
working with great clients and understanding their
perspectives. | am pleased with the result of projects.

WEBSITE

Amandla Website Link:
https://michael80.micromediaweb.com/
becoming2/amandla/index.html

MHOMBPAGE
Sans  Festas aed Cocst Srows  Fomies oAbt Cotd
2 = 5
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African News Weekly on CKUT 90.3 FM

Conract

Magazine hebcomadalne sur Afrique sur CRUT 90.3 FM. On the air since 1967, we broadcast Hve

every Wednesday ar 7 pm. o 3 bn Montre:

ten live or with our past

shows here, Sty informed and eorertained with our array of Interviews in e nLters

affecting Africa.
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Canaglian Foreign Policy
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Atwater Market

The tasks are to show the necessary information The answer is to experiment with the colors and size

about the event and include a colorful design.This is of the typography.The English and French information
o o _ challenging because i have main drawing and bilingual are separated from the colors with shapes for the
The Atwater Market project is an advertising poster. The main goal information that needs to be shown in a legible font info to be readable and eye-catching.

is to present an effective and informative poster for commercial use
advertisements. This poster will be put presented around the market
and the city. The requirements of this ad are to use the necessary
information such as the date, location, and descriptions. The information
includes English and French.The poster used colors, font, and .
illustrations of the food.The design has to fit the style of the market. Id Ai Ps

and easy for a reader to identify.

28 mars au 13 octobre

Marché Atwater

Marché Atwater

Produits locaux, artisans, marché fermier, musique live et communauté!

Produits locaux, artisans, maché fermier, musique five o1 communauté!

AARCHES
PUBLICS

Bénévole March 28 to October 13+ 3

Atwater Market A i R Atwater Market

Locally grown produce, artisans, food vendors, live music & community!

A rangle des rues
Notre-Dame et Atwater.

28 mars au At the corner

13 octobre of Notre-Dame and

263
138 avenue Atwater Montréal, Québec H4!
Atwater streets. <

R
Marché couvert de Produts kncaux, artsas,

novembre a février
Les dates seront
publiées en ligne

Lundi - Jeudi

10-17h

Vendredi & Samedi
9-17h

Dimanche FERME

March 28 to
October 13

"—PUBLICS— N

| | Indoor market
M rp M November to February

Check online for dates

DE MONTREAL
Monday - Thursday
10-17h
Friday & Saturday
514 937-7754 9-17h

Fax: 514 937-7688
Facebook: @mpmontreal Sunday CLOSED
Instragram: @marchespublicsmt!

Twitter: @MarchePublicMtl
www.marchespublics-mtl.com

138 avenue Atwater Montréal, Québec H4C 2G3

TOUrisme /
mﬁf.':‘“" montrear Québecia

s Ui Qb a March é Atwater

YR formie, s b ot commuausy

Atwater Market oy
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M t I N I tt CHALLENGES SOLUTIONS

0 n rea‘ ews e e r We are three people working on this project and had ~ We end up working together to facilitate creating the
GROUP PROJECT a deadline to fulfil in a couple of weeks.We had one content, layout, and design of the missing part. It was

The Montreal booklet is about the summer activities and events of member who could not complete his part on time. an unfortunate circumstance but rewarding because

May, June, and July. The newsletter shows the natural scenery in May, The other member and | finished our part on time | end up learning working in a design team.| love the

the ’musiéal concerts in June, and the delicious food in July. This proj:ect and had to inform our professor of the situation. final result of the newsletter.

is teamwork where we are challenged to do individual research of the

month, create master pages on Adobe InDesign, and build consistent APPLICATIONS DIGITAL BOOKLET

design throughout the document.VVe separate the workload by having Newsletter PDF Link:

individuals design for their chosen month. | make the content and Id Ai Ps https:/itsmycool.com/work/mtl_news-

styling for July. | handle the technical part of building the file on InDesign. letter/img/Montreal_Newsletter.pdf

UNIQUE FOOD IS THE STAPLE OF MONTREAL.

Food Trucks

Your 2021 guide to Montreal’s street food

Montreal’s 2021 street food season is officially open! The city is
being more lenient this year, which promises to be a great season
for food trucks. If you're out and about taking in the sights and
sounds of Montreal this summer, here’s everything you need to
know about street eats and food trucks.
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Welcome to Montreal! One of the world’s most interesting
cities. Montreal is noted for its excellent cuisine, bustling
nightlife, festivals, sunny patios, cultural diversity, and
Montrealers’ unique joy of life. So join us in discovering

all the major names, hidden gems, iconic sites, and the
freshly discovered, which are all waiting for you!
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